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The following body of work is focused 
on my experience in Stationery, 
Product, Branding Corporate, Web & 
Exhibition. All work is my own. For 
more information please email me at 
kate@dippedcreative.com.
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C L I E N T S

Pa n a s o n i c
D e l l
A d o b e

M i c r o s o f t
D L R  L o n d o n

N H S
R H S  G a r d e n s

S a m s u n g
O r a c l e
Z T E

B a r t o n  W i l m o r e
A c h i e v e r s

E l e v a t e  B r a n d s
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Telecom Services

Construction

Wholesale Trade

Media7%

Financial services

11% Retail Trade

11%

Business Services

5%

Mfg - Primary

4%

6%

9%

4%

4%

PROFILE OF RESPONDERS:

INDUSTRY 
SECTORS

Responders 
represent 
a wide 
variety of 
industries. 

Other

1%
2%

Mining

3%

Consumer Services

Utilities

3%

Transportation
Mfg -  
High Tech

24%

Mfg - General

15%

12 Trends in Strategic Procurement

Example pages from interactive PDF - design and artwork 

for Oracle Trends report. Oracle were looking for a 

visually interesting solution to engage their customers 

with some self-proclaimed ‘dry’ content, while keeping 

tightly within their brand guidelines.

WHAT PERCENTAGE OF 
YOUR EMPLOYEE SPEND IS 
UNDER PROCUREMENT’S 
MANAGEMENT?

56% of survey respondents report that 
more than half of all employee spend 
is managed by Procurement.

Less than 10%

21% 11% to 30%

11%
31% to 50%

11%
50% or more

56%

6 Trends in Strategic Procurement

TRENDS IN 
STRATEGIC 
PROCUREMENT

Summary Results
February 2018  

More than  
half of those 
participating in the 
survey report dealing 
with more than 100 
suppliers; 12% have lost 
count completely!

HOW MANY DIFFERENT 
SUPPLIERS DO YOU 
ACTIVELY MANAGE?

10 to 20

18%
21 to 50

12%
51 to 100

6%
More than 100

52%
I can’t begin to count!

12%

4 Trends in Strategic Procurement

 34%

Yes, our fully integrated procure-to-pay 
system includes automated invoice validation

No. Purchasing and AP are separate systems 
but we import PO’s into AP for matching

10%

26%

Yes, but our integrated procure-to-pay system 
needs invoices to be manually validated

19%

Yes, our ERP system comprises  
integrated procure-to-pay modules

To various 
degrees, 
79% of those 
surveyed 
report their 
purchasing 
systems 
integrate with 
Accounts 
Payable, but 
only 34% 
consider the 
systems “fully 
integrated.”  

ARE YOUR PURCHASING 
SYSTEMS INTEGRATED WITH 
ACCOUNTS PAYABLE? 

11%

No. Purchasing and AP are separate systems 
and invoice matching is done manually

8 Trends in Strategic Procurement

Qualifying and managing suppliers

41%
Controlling maverick spending

35%
Managing contracts

 29%

Foremost among the challenges 
of the Source-to-pay process 

cited by responders is managing 
suppliers (41%), followed by 

unauthorized spending (36%).

WHAT ARE SOME OF 
YOUR MOST PRESSING 
PROCUREMENT PROBLEMS?

Evaluating 
multiple bids

26%

Validating invoices 

27%

9 Trends in Strategic Procurement

Using various degrees of automation to streamline 
the procurement process, many enterprises have seen 
leaps in efficiency while containing or even lowering 
costs. But just how well have companies modernized 
the entire source-to-pay process, and how well is 
automation paying off?

This survey asks respondents to report:

 Ì How is their employee 
purchasing managed? 
How many suppliers do 
they need to juggle in this 
process?

 Ì How much of the employee 
spend is controlled by 
Procurement? Is the level of 
spend where Procurement 
wants it to be? 

 Ì Are their purchasing 
systems integrated with 
Accounts Payable?

 Ì What problems challenge 
their procure-to-pay 
process?

 Ì What are their short term 
strategic goals, and what 
changes would help them 
meet those goals?

EXECUTIVE
OVERVIEW

3 Trends in Strategic Procurement
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Design concept
Gilliam 2.0

DigitalCONNECT

Design concept
Electric moment

Design concept
Gilliam 2.0

DigitalCONNECT

Concept, design and artwork for BlueFin events including various online advertising campaigns, 

white papers, event literature and exhibition stands for BlueFin, enhancing their core messages 

through striking visuals. 

Design concept
Electric moment

BL
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FI
N 
| 
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Real business 
intelligence
Today’s challenges and  
successes in the BI World

+44 (0)7508 569 622
kate@dippedcreative.com
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70’s style card game design, including concept, design, packaging, dice, through to 

artwork. These games, sold online, needed to stand out from their competitors in a 

crowded marketplace, with eye catching designs. Aimed at female 18-50 consumers.

Vegas signage style card game design, including concept, design, custom typography, packaging, 

spinner, through to artwork. After the sucess of ‘Girls just wanna get crunk’ (above), ‘Savage’ used 

the same game play, but needed a re-design to appeal to a wider audience... namely to include males!
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HOME Instant recognition at 
the touch of a button
Ease of use ensures ongoing 
engagement in the platform 

with all staff, long term.

Email notification direct  
to the recipient reaches all 

staff across all locations  
and roles instantly.

Next step

YOU’VE GOT MAIL
Employees get instant recognition 
as the e-card arrives direct to their 
email inbox. 

Simple, rewarding and engaging. 

HOME

An engaged workforce saves 
your business money

A proven reduction in employee churn saves 
time and money in recruitment and training

Next step

Example pages from interactive PDF. Branding, design and 

artwork for IAT’s internal onboarding platform. 

HOME

ONBOARDING
WELCOME TO EACH PERSON 
STAFF ENGAGEMENT AND 
REWARD PROGRAMME
100% of spend goes to employees

Instant recognition 
and reward
Logging into the Each Person portal  
your management team can quickly  
and easily recognise great work within 
their team by sending an e-card. 

HOME

See more

Next step

REPORTS

POINTS

USAGE

ASSETS

HOME

DASHBOARD

HOME

MOBILE
The mobile app is a proven and successful mechanic reaching all users in all locations. 
Full functionality is included allowing users to find deal, win prizes 

and more.
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PRICING 
“A licence fee?” he cried. “But  
WordPress (etc., etc.) is free…” Or is it?

We perhaps all think that everything online is, or should 
be, free. Well, welcome to the real world. 

The lack of a licence fee may look – and is – good up 
front, but looking long term, there could be drawbacks 
for you and your business in terms of cost.

While an open framework platform, such as WordPress, 
may allow free access to the software, and a wide 
range of plugins from multiple sources (allowing for 
lots of choice), that also opens up the whole updates 
and support model to an ongoing support headache. 
In today’s world of security requirements, especially 
on corporate platforms, planned updates and support 
schedules are worth their weight in gold. 

And it’s not just support that can rack up the hours, 
admin users will also spend longer keeping your site up 
to date. A less intuitive and ‘open’ user interface takes 
longer to administer. There is no set logic or passage 
through the interface at times. Different development 
teams apply different rules to different plugins. Each 
needs its own tuition to use and maintain.

 Talk to Oculus today on 0118 958 9815

PLANNING 
Technology and platform aside, planning 
properly is key to project success. Do the 
right leg work up front and remember:

…plan your build and Kentico delivers.

Look at your actual need, pull everything apart, build out 
journeys and hierarchies, and then spec the build. This is 
where our knowledge of Kentico sets Oculus apart. We 
prefer to design and build by science, working out actual 
need, and giving you a website with real longevity and 
return for you and your business. Interestingly, this is a great 
Kentico benefit too: longevity and scalability.  

Forget the ‘I need a new site’ ethos, and think about things 
more strategically. Why do you need this new site? 

I need to increase web sales. I need to increase brand 
visibility/awareness. I need to increase lead or demand 
generation. I need to make life easier for my customers...

Whatever your perceived or actual business reason(s), 
let Oculus work with you and dissect what you actually 
need, and why. We will then build out a solution to get you 
there, and beyond. Our digital team are as well versed in 
online tactics and strategy as they are with the technology, 
architecture and UX. It is through this investigation that we 
map out your solution step by step, pixel by pixel, if needed, 
and then apply the visuals around this. 

2

 Talk to Oculus today on 0118 958 9815 
3

 Talk to Oculus today on 0118 958 9815 

With Kentico, we are able to engineer, build and  
style the optimum solution for you today – and for  
the long term. Kentico has inherent platform flexibility  
if correctly planned, mapped and built by the right 
team, giving you long-term benefits. 

That means this time next year you are still being  
over-delivered by your Oculus ‘designed and built’ 
Kentico site.

Always plan everything up front, and do the right 
things, with the right minds, in the right order at the 
right time and Oculus will, with Kentico, build you a 
solution that:

Performs – Learns – Accelerates – Nurtures – Grows

With an Oculus planned and delivered Kentico site, you 
will be ready for the long haul. 

The .NET framework of Kentico allows a stable web 
architecture to be built on a supported and trustworthy 
coding standard. Kentico can be scaled to your needs 
and requirements and offers an all-in-one solution, from 
CMS to e-commerce to online marketing all in one hub, 
saving a lot of time in plugging systems together. 

With standard, rich development features out of the  
box, which are ripe for personalisation/customisation, 
the development journey, when properly planned, can 
be dramatically decreased. The standard UI is intuitive 
and easy to use, making life easier for site admins. 

PERFORMANCE
 
A stable .NET framework, a supported and 
licensed product, and speed, security and 
reliability all wrapped up in one product,  
straight from the box. 

Kentico already powers 25,000 websites in over 100 countries for 

brands such as HMV, Mazda and Twinings. And, for the second 

year in a row, it has been named a Challenger in Gartner’s Magic 

Quadrant for Web Content Management – so the world’s leading 

IT research and advisory company rates Kentico’s completeness 

of vision and ability to execute. 

Now let’s look at the performance of Kentico websites: front end, 

back end and long term. 

Front end  

Speed for your users and for your customers to load, navigate 

and get to where they want to be to do some purchasing.  

Back end  

Speed for you to update, administer and roll out new pages/

sections/campaigns/assets/products, etc. With the brilliantly 

intuitive back end, you are up and live before you know it.  

With no extraneous plugins or resources, no third-party 

dependencies, no unplanned/unscheduled updates, regular 

patching and an Oculus build, you are guaranteed exceptional 

performance with your ‘out-of-the-box’ solution.

4

 Talk to Oculus today on 0118 958 9815

Kentico gives you a strong and stable 
foundation you can rely on – for the  
long term. 

With proper planning and design, Oculus can give you the 

perfect website experience for your customers and your 

business. Providing an intuitive design and layout based on 

research, science and analytics, your website users will be 

straight in and consuming content, interacting and being 

driven through the site and content journeys.

The Kentico administration interface is – after an Oculus 

training session – as easy as riding a bike. In terms of CMS 

admin, the Oculus digital team have not come across a 

cleaner, easier back end to dabble with. (And they have seen 

a few back ends in their time.)

Kentico comes with a full CMS, and marketing automation 

and e-commerce out of the box. Depending on the type of 

licence, you can scale easily and relatively quickly.

In tandem with all this high performance, we are experts 

at customising and extending the basic platform to suit 

specific requirements and needs, whilst also maintaining  

the core stability.

5
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Cost model 1

Support
Support teams charging by the hour, on call waiting for 
the next ad hoc update or security breach can start to cost 
money, in time, over time. With a supported and licensed 
platform like Kentico and a partner such as Oculus, support 
can be mapped out in advance. 

Set times every month, or every other month, can be 
budgeted for and built into plans. No need for ad hoc spend 
and reactionary measures. No more sleepless nights and 
your site getting hacked through an out-of-date carousel 
plugin or such like. No need to have a reserve budget in case 
you need a site restored. No more trawling backups to find 
the last clean, and updated, version of the site pre-hack.

Cost model 2

Admin
From developers to content editors, Kentico has a simple, 
intuitive and consistent back-end interface, allowing for an 
easy pick-up of functionality and usage. This means one 
training session and you are good to go site-wide.

The admin back end is structured hierarchically like your 
site, so creating folders and sub-sections to group assets 
and content is easy, meaning ongoing site admin is a piece 
of cake. And the easier it is, the quicker it is, and the cheaper 
it is long term. Be that for content editors or developers, the 
intuitive back end speeds the long-term process of growth, 
meaning upkeep costs are kept to a minimum.

Kentico really is a CMS built to allow users to 
update without a knowledge of IT or code.
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THE THREE 
P’s OF 
KENTICO 
AND OCULUS
The pros and cons, ins and outs, business benefits and tech The pros and cons, ins and outs, business benefits and tech 
positives. How much does it cost? How long will it take? Will it 
work for me? Why not another platform? Like actually, what is it?  
All this and more… 

P L A N N I N G     P R I C I N G     P E R F O R M A N C EH O M E P L A N N I N G     P R I C I N G     P E R F O R M A N C EH O M E

TALK TO ME NOW! 

TELL ME NOW! 

#NeverRun

PLANNING
Plan it, scope it, max it, relax it. Do the leg work Plan it, scope it, max it, relax it. Do the leg work 
up front in the right order and be sure your 
Kentico project will succeed for you. Give you 
want you wanted. And more. With the Oculus 
strategy approach, science led user centric design 
front and back, Kentico will deliver…

P L A N N I N G     P R I C I N G     P E R F O R M A N C EH O M E

SHOW ME NOW! 

#Hurdles

PRICING
Yeah it carries a license fee. But get yourYeah it carries a license fee. But get your-
self past that hurdle and look at it long 
term. That hurdle is in your mind. This is 
actual real world business sense. Long 
term TCO is proof. We can show you real 
world examples… 

P L A N N I N G     P R I C I N G     P E R F O R M A N C EH O M E P L A N N I N G     P R I C I N G     P E R F O R M A N C EH O M E

PROVE IT TO ME! 

#TantricSpeed

PERFORMANCE
Speed to build, deploy, use, grow, push, pull, in and out. 
And not just in short bursts. Think endurance. Longevity, no 
walls to push through with this one, it can just keep going. 
Planned updates, patches and support, no ad hoc worries. 
It can, and will, just keep going at full pelt if you need it to… 

P L A N N I N G     P R I C I N G     P E R F O R M A N C EH O M E P L A N N I N G     P R I C I N G     P E R F O R M A N C EH O M E

#MoreThanJustAPaintJob

THANK YOU
for the download - our team will be in touch soon to see if we can help you.

H O M E P L A N N I N G     P R I C I N G     P E R F O R M A N C EH O M E

PLANNING
PRICING
PERFORMANCE
It works for you in the way you want it to.
It makes complete business sense on the bottom line
Admins and users will be wet with joy

P L A N N I N G     P R I C I N G     P E R F O R M A N C EH O M E

Give me the full 3P’s lowdown

Submit

Name

Company

Number

Email

P L A N N I N G     P R I C I N G     P E R F O R M A N C EH O M E

#MoreThanJustAPaintJob

Concept, design and artwork 

for Oculus agency microsite 

and eBook campaign for their 

collaboration with Kentico 

#NotJustAPaintjob.  
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#OverAboveBeyond

Discover the benefits of choosing Kentico and 

how Oculus can help you deliver on planning, 

improve your website’s performance and 

offer you competitive pricing.   

K E N T I C O  C M S / E M S
O C U L U S  D E S I G N  & 

C O M M U N I C A T I O N S

THE THREE P’s OF KENTICO AND OCULUS
+

+44 (0)7508 569 622
kate@dippedcreative.com
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Re-brand for a small building firm looking to move into the eco / passivehaus space. Visual branding and brand 

strategy including tone and voice, brand story, storytelling, and brand personality. The client had a long 

heritage in the building space, but was finding more interest from his clients (and himself) in sustainable 

housing, and wanted to push this angle with his brand refresh. We kept the Peard name as the focus, as it locally 

held a lot of recognition, but softened and replicated its shape to mimic nature without being too obvious.

www.peardconstruction.com
+44 1234 567 890
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Working towards 
a more sustainable 
future in turf care.
We provide in season maintenance 

and end of season renovations to winter 
and summer sports pitches.

thegreenspace.uk
+44 0 7900 987 984

adam@thegreenspace.uk

Get in touch for a free pitch or ground assessment, or for 
more information on who we are, visit our website.

@thegreenspace.lawncare

Scan me!

Branding, print literature, social set-up and website for a new garden and lawncare company. Visual 

branding and brand strategy including tone and voice, brand story, storytelling, and brand personality. 

The client was looking for an approachable, joyful brand with echo his personality. We included friendly 

illustrations, a fun logo, and simple colour scheme to achieve these briefing points.

Adam Singleton
+44 (0) 7900 987 984
adam@thegreenspace.uk
www.thegreenspace.uk

@thegreenspace.landscaping

Scan me!

Working towards 
a more sustainable 
future in lawncare.

We provide lawncare and garden 
maintenance for domestic and 

commercial properties.

thegreenspace.uk
+44 0 7900 987 984

adam@thegreenspace.uk

Get in touch for a free lawn assessment, or for more 
information on who we are, visit our website.

@thegreenspace.lawncare

Scan me!
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Lorem 
ipsum dolor sit 

amet, consec-
tetuer adipiscing 
elit, sed diam 

nonummy 

Panasonic 
TOUGHBOOK 
RANGE
Rugged. Flexible. Configurable.
Where tough meets world-class customization 
services and bespoke solution development 
– whatever the day job demands.

Configured for the 
BATTLEFIELD

The British 
Army
Merging VR with live training exercises 
– a system that’s as close to battlefield 
reality as technology can provide.

Headlines:
• Rugged TOUGHBOOK CF-54 and 

CF-20 notebooks

• 6 different operating modes, 
with glove-enabled touchscreen

• Up to 20 hours battery and 
purpose-built vehicle mounts

“Technology that’s built to 
withstand even a battlefield…the 
detachable tablet element of the 
CF-20 device makes it lightweight 
and versatile to use”

Martyn Armstrong
Cubic Defence UK

Configured for the 
CONSTRUCTION SITE

Skanska
Enabling workers on site to access 
project information, specialized 
apps, CAD and BIM software.

Headlines:
• 100+ TOUGHBOOK FZ-G1 tablets 

tailored to Skanska’s needs

• Including electronic 
documentation management 
and BIM software

• Reinforced housing, dust 
proof and waterproof

“Panasonic tablets helped us 
streamline the flow of information… 
and importantly have been fully 
adjusted to our requirements”

Aleksander Szerner
Skanska S.A.

READ THE FULL STORY

READ THE FULL STORY

READ THE FULL STORY

Configured for the 
HOSPITAL

The NHS
Pioneering new technology for helping treat 
patients with wounds using 3D imaging software.

Headlines:
• Solution captures and measures a 

3D image of any wound

• Photo taken by Intel® RealSense™ 
3D camera integrated into the FZ-M1 tablet

• Powerful 3D WoundCare, with interfaces to 
Electronic Medical Records systems

“It is a cheap and efficient adjunct to 
training a doctor, nurse or paramedic 
to assess the size of any wound”

Professor Steven Jeffery
Queen Elizabeth Hospital
Birmingham

Configured for the 
RETAIL SHOP FLOOR

L’Oréal
Enabling higher-quality product 
presentations and a more effective 
ordering process for sales reps.

Headlines:
• Battery power that lasts 

all business hours

• Special hinges – sales can 
hold device in one hand 
and use with the other

• Creation of a new operating 
system profile for L’Oréal 
including software

“The individual features we 
required create a unique 
whole which the Panasonic 
TOUGHBOOK has achieved”

Martin Vambera
L’Oréal

Configured for the 
PRODUCTION LINE

A leading 
automotive 
manufacturer
Next generation production line mobile 
testing solution designed to drive more 
efficient operations

Headlines:
• Joint development over 2-year period 

to prototype and test the device

• Features a high powered infra-red, 
2D barcode reader

• Plus military grade USB connectors 
for right and left hand drive vehicles

READ THE FULL STORY
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READ THE FULL STORY

Ready to get tough?
Find out more about the complete Panasonic TOUGHBOOK range here.
Tough is in our DNA. What’s in yours?

Design and artwork of infographic for Panasonic website to showcase their range of Toughbook products. 

The brief was to showcase them as durable, ready to go, and up to the challenge, while highlighting key 

functions for the 5 chosen professions.

Lorem 
ipsum dolor sit 

amet, consec-
tetuer adipiscing 
elit, sed diam 

nonummy 

Panasonic 
TOUGHBOOK 
RANGE
Rugged. Flexible. Configurable.
Where tough meets world-class customization 
services and bespoke solution development 
– whatever the day job demands.

Configured for the 
BATTLEFIELD

The British 
Army
Merging VR with live training exercises 
– a system that’s as close to battlefield 
reality as technology can provide.

Headlines:
• Rugged TOUGHBOOK CF-54 and 

CF-20 notebooks

• 6 different operating modes, 
with glove-enabled touchscreen

• Up to 20 hours battery and 
purpose-built vehicle mounts

“Technology that’s built to 
withstand even a battlefield…the 
detachable tablet element of the 
CF-20 device makes it lightweight 
and versatile to use”

Martyn Armstrong
Cubic Defence UK

Configured for the 
CONSTRUCTION SITE

Skanska
Enabling workers on site to access 
project information, specialized 
apps, CAD and BIM software.

Headlines:
• 100+ TOUGHBOOK FZ-G1 tablets 

tailored to Skanska’s needs

• Including electronic 
documentation management 
and BIM software

• Reinforced housing, dust 
proof and waterproof

“Panasonic tablets helped us 
streamline the flow of information… 
and importantly have been fully 
adjusted to our requirements”

Aleksander Szerner
Skanska S.A.

READ THE FULL STORY

READ THE FULL STORY

READ THE FULL STORY

Configured for the 
HOSPITAL

The NHS
Pioneering new technology for helping treat 
patients with wounds using 3D imaging software.

Headlines:
• Solution captures and measures a 

3D image of any wound

• Photo taken by Intel® RealSense™ 
3D camera integrated into the FZ-M1 tablet

• Powerful 3D WoundCare, with interfaces to 
Electronic Medical Records systems

“It is a cheap and efficient adjunct to 
training a doctor, nurse or paramedic 
to assess the size of any wound”

Professor Steven Jeffery
Queen Elizabeth Hospital
Birmingham

Configured for the 
RETAIL SHOP FLOOR

L’Oréal
Enabling higher-quality product 
presentations and a more effective 
ordering process for sales reps.

Headlines:
• Battery power that lasts 

all business hours

• Special hinges – sales can 
hold device in one hand 
and use with the other

• Creation of a new operating 
system profile for L’Oréal 
including software

“The individual features we 
required create a unique 
whole which the Panasonic 
TOUGHBOOK has achieved”

Martin Vambera
L’Oréal

Configured for the 
PRODUCTION LINE

A leading 
automotive 
manufacturer
Next generation production line mobile 
testing solution designed to drive more 
efficient operations

Headlines:
• Joint development over 2-year period 

to prototype and test the device

• Features a high powered infra-red, 
2D barcode reader

• Plus military grade USB connectors 
for right and left hand drive vehicles

READ THE FULL STORY
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READ THE FULL STORY

Ready to get tough?
Find out more about the complete Panasonic TOUGHBOOK range here.
Tough is in our DNA. What’s in yours?
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+44 (0)7508 569 622
kate@dippedcreative.com
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Branding, website, social set-up, image source and image creation (ai) for a new luxury resin flooring company. The 

client wanted to convey a feeling of homely luxury and a focus on craftmanship. As a new company, they didn’t have 

much in the way of past projects, or the budget for photography so we turned to ai. for image creation, which suited 

beautifully regardinging luxury textures and patterns. Helping them find their brand voice through brand strategy 

workshops was particuarly rewarding as Resinology was a fledgling company.

RE
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+44 (0)7508 569 622
kate@dippedcreative.com
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Visit Hilton Reception between 11am-1pm 
on Monday 4 June to find out more.

Delivering Service Excellence Every Day

4 JUNE  
2018

Our new three-year SEED business 
strategy is being launched on 4 June

D O C K L A N D S

Viewpoint 
is here! VIEWPOINT

Make a difference by simply answering a few questions about 
what it’s like to work here. Your feedback will be used to 
make improvements. 

For each survey completed £1 will be donated to our charity 
partner St Joseph’s Hospice. If we reach a 70% response rate 
across the business, KAD will donate an additional £1000.

If you have any questions, please speak to your line manager. 

COMPLETE THE SURVEY BY 

10 JULY 2017

D O C K L A N D S

D O C K L A N D S

INTRODUCTION OF 
PASSENGER ROADSHOWS 
A SCHEDULE OF FUTURE ROADSHOWS 
HAS BEEN DEVELOPED

CARBON
AWARENESS
TRAINING
ROLLED OUT TO KEY STAFF 
AND STAKEHOLDERS, 
INCLUDING DLRL

QUARTERLY 
OCCUPATIONAL 
HEALTH FAIRS
FOR STAFF AND 
CONTRACTORS

ACHIEVED 
ALIGNING WITH WIDER RAIL 
INDUSTRY AND ENSURING 
SUPPLIERS ARE COMPLYING 
WITH H&S AND ENVIRONMENTAL 
REGISTRATION

JOINED THE SUPPLIER 
ETHICAL DATA 
EXCHANGE 
(SEDEX) 

INTRODUCTION OF ACHILLES 
RAIL INDUSTRY SUPPLIER 
QUALIFICATIONS SCHEME (RISQS) 

FLEET OPERATOR 
RECOGNITION SCHEME 
(FORS) BRONZE

ACCREDITATION

ISO 
14001 

BRONZE

D O C K L A N D SD O C K L A N D S

HSQE achievements for 2015

102549 Performance infographic_achieve_v4a_aw.pdf   2   19/02/2016   16:49

D O C K L A N D S

PASSENGER 
MAJOR INJURIES

NO 

D O C K L A N D S

ZERO
WASTE*
 

TO LANDFILL

33%
Key performance achievements for 2015

NO 

43%43%
INCREASE 
IN INCIDENT REPORTING

7 REDUCED PAPER 
CONSUMPTION BY 

TONNES
 

IN PASSENGER INJURIES 
REQUIRING HOSPITAL TREATMENT

REDUCTION24%REDUCTION

OF DRIVERS COMPLETED 
A SAFE URBAN DRIVING COURSE

95%

IMPROVEMENT 
IN EMPLOYEE LOST TIME INJURIES  

OF WASTE 
RECYCLED 

80%

*FOR NON-HAZARDOUS WASTE

102549 Performance infographic_achieve_v4a_aw.pdf   1   19/02/2016   16:49
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Trains run every day:
Monday to Saturday: from 05:20 to 00:20  
Sunday: from 07:00 to 23:30 

Trains run every 8 
minutes at peak time 

during working days.

A green, safe and 
relaxing way to travel. 

Regular trains to Bank 
(via Poplar) take you straight 

into central London. 

Travel for cheaper during off-peak 
times: before 6:30, between 9:30 and 
16:00, after 19:00. Plus all day at 
weekends and bank holidays.

Benefit from a wide range of fares 
for all your needs. Contactless 
or pay-as-you-go Oyster card 
couldn’t be easier.

Find your local 
station and plan 
your journey at 
tfl.gov.uk.Enjoy views across the 

Docklands thanks to its 
overground railway.

DLR takes you straight to 
London City Airport, for a 
great start to your business 

trip or a weekend away.

Accessible stations 
across the entire network.

Enjoy easy access 
to Westfield 
Stratford City 
Shopping Centre.

Try the DLR network for free.
Unlock London with an £8 pre-loaded oyster card 
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D O C K L A N D S

•	 Paper	forms
•	 Online	via	DLR	Metro		

•	 DLR	Metro	mobile	app	
•	 Call	the	FRMC	on		

020 7363 9869

DON’T IGNORE IT
REPORT IT! 

ENVIRONMENTAL 
ISSUES

ACCIDENTS, 
SLIPS, TRIPS  
AND FALLS

WELFARE 
CONCERNS

WORK-
RELATED 
ILLNESS

PROCEDURAL  
IRREGULARITIES

SECURITY

QUALITY		
For	any	general	health	
and	safety	feedback,	
such	as	changes	to	

procedures

There	are	now	even	more	ways	for	you	to	complete	an	IRF…

Find	out	more	at	http://kadworld/IRF

M
AP

There is a Passenger Service Agent on 
every train to help lend a hand with: service 
information, tickets, general enquiries and 
making your journey more efficient, safer 
and easier. Staff are also located at the 
following stations: Bank, Island Gardens, 
Cutty Sark for Maritime Greenwich, 
Woolwich Arsenal and London City Airport.

Please don’t hesitate to speak to your 
Passenger Service Agent today, we’re here 
for you. 

around the clock

Helping hands 

We have teams of experts working around the clock to ensure the safety and 
smooth running of our network including: Customer Action Teams, Travel Safe 
Offi cers, Mobile Supervisors, British Transport Police.

Please don’t hesitate to speak to a team member today, we’re here for you.
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Trains run every day:

Monday to Saturday: from 05:20 to 00:20  

Sunday: from 07:00 to 23:30 

Trains run every 8 

minutes at peak time 

during working days.

A green, safe and 

relaxing way to travel. 

Regular trains to Bank 

(via Poplar) take you straight 

into central London. 

Travel for cheaper during off-peak 

times: before 6:30, between 9:30 and 

16:00, after 19:00. Plus all day at 

weekends and bank holidays.

Benefit from a wide range of fares 

for all your needs. Contactless 

or pay-as-you-go Oyster card 

couldn’t be easier.

Find your local 

station and plan 

your journey at 

tfl.gov.uk.

Enjoy views across the 

Docklands thanks to its 

overground railway.

DLR takes you straight to 

London City Airport, for a 

great start to your business 

trip or a weekend away.

Accessible stations 

across the entire network.

Enjoy easy access 

to Westfield 
Stratford City 
Shopping Centre.

Try the DLR network for free.

Unlock London with an £8 pre-loaded oyster card 
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Various illustrative and infographic led posters / print design for DLR. Both internal and 

external audiences, with varying illustrative styles.

+44 (0)7508 569 622
kate@dippedcreative.com
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BEARWOOD
F E N C I N G

Selection of logos, some designed with branding, some stand alone logo projects.

L ONDON

OPTION 2
LONDON HOME

VA
RI
OU
S 
CL
IE
NT
S 
| 

BR
AN
DI
NG

K J H D1

B I G  L I T T L E  F
E

A
S

T
S

Stamp style logo could be used as a design element as well as a logo - placed over food photographs. 
This logo is about the individuality and tailored service aspect of the brand, along with the theatre and passion.

+44 (0)7508 569 622
kate@dippedcreative.com
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Design of infographic for Toshiba with accompanying social posts across various social 

platforms.

From the outset we look to develop a partnership 
and trusted relationship to offer the best products 
and solutions to your customers and commit to 
supporting your business. Dedicated Business 
Partner Managers adopt a personalised approach 
to help meet your evolving requirements, 
develop your business and stay on top of 
your customer’s demands.

SUPPORT

EDUCATION

SUSTAINABILITY

EXPERTISE

All Business Partners have 
different preferences, different 
sales architectures, different 
service infrastructures, different 
customer profiles, different 
vertical segment focus, different 
value propositions, and 
ultimately different ambitions. 
It’s about working extremely 
closely with Business Partners 
and adapting our offering, 
support and features to suit 
business goals.

From start to finish Toshiba is 
here to help you win business. 
From exclusive product training 
and bespoke technical 
consultancy with prospective 
clients, we are with you every 
step of the way. This doesn’t stop 
once a sale is made. We strive to 
ensure that both you and your 
customers are always satisfied 
with continuous support.

We listen and 
capture your 
business needs, 
tailoring education 
programmes to help 
support for positive 
change in your 
organisation. From 
bespoke technical 
training and 
development 
opportunities to 
business forums, 
networking events 
and unique Toshiba 
sales education 
programmes. 

Our nationwide service is available to all 
Toshiba Authorised Business Partners, giving 
you the peace of mind that your customers 
are in good hands. With Toshiba trained 
engineers, quick time response and a 
dedicated support centre, our number one 
priority is maintaining ‘business as usual’ 
status for all your end users.

Toshiba solutions are designed to streamline 
operations across the widest variety of markets. 
Our products are developed with the latest 
technology and innovation, to ensure not only 
maximum return on investment, but also a future 
proofed solution. Our ultimate aim is to help reduce 
costs, increase efficiencies and maintain quality.

Sustainability is at the core of everything we 
do. Our innovative approach ensures that the 
environment is always part of the equation. 
From providing environmentally conscious 
products to reducing our environmental 
impact, Toshiba is an industry leader in 
sustainable CSR boosting solutions.

SERVICE

PEOPLE

PRODUCT

@ToshibaTEC_UK #JoinUs

 T
OS
HI
BA
 |
 D

ES
IG
N

+44 (0)7508 569 622
kate@dippedcreative.com
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Exhibition stand designs for 

Pharma company CovaTec.

FRANCE FRANCE

FRANCE FRANCE

FRANCE FRANCE

FRANCE FRANCE

FRANCE FRANCE

FRANCE FRANCE

FRANCE FRANCE

FRANCE FRANCE

FRANCE FRANCE

FRANCE FRANCE

FRANCE FRANCE

FRANCE

FRANCE

FRANCE

FRANCE

DACH DACH

DACH DACH

DACH DACH

DACH DACH

DACH DACH

DACH DACH

DACH DACH

DACH DACH

DACH

DACH

DACH

DACH

DACH DACH

DACH DACH

DACH DACH

DACH DACH

ITALY

ITALY

ITALY

ITALY

ITALY

ITALY

ITALY

ITALY ITALY ITALYITALY

TURKEY TURKEY

TURKEY SPAINTURKEY TURKEY SPAIN

SPAIN SPAIN

SPAIN SPAIN

SPAIN SPAIN

SPAIN SPAIN

SPAIN SPAIN

SPAIN

SPAIN

SPAIN

SPAIN

DACH DACH DACH

BENELUX

BENELUX

BENELUX

BENELUX

BENELUX

BENELUX

BENELUX

BENELUX

DSE

DSE

DSE

DSE

DSE

DSE

PORTUGAL

UK&I UK&I

UK&I UK&I

UK&I UK&IUK&I

STAGE

PORTUGAL PORTUGAL

PORTUGAL PORTUGAL

KEY

FRANCE = BLUE

UK&I  =  COPPER

PORTUGAL = RED

DSE  = GREEN

DACH  =  ORANGE

BENELUX  = COPPER

ITALY  =  TURQUOISE

SPAIN  = RED

TURKEY  = GREEN

 

CLAP

PROGRESS MEETING 24 JANUARY
• Set Design and Room Branding

• Hotel Branding
 (incorporating 4 key words)

• Opening Montage Brief 

• Sunday Programme - Involve
 -  Opening to Yuukan? Jan to open meeting? 

• Yuukan War Dance – logistics update

• Social Programme Update
 - Entertainment Proposals 

• Faculty
 - Speaker Rehearsals 

 - Speaker Training – for discussion – Sean Weafer – during rehearsals or   
  required before?

 - Speaker Dinner  

• DSE Meeting Requirements (Frost and Sullivan)

• Update on translation agency

• Clarification of Actors role 

• Management of Q and A Session  

• Delegate Gift / Charity Donation 

• Website update (passwords)

• App update 

• Next Communication  

• Confirm Arrangements for Site Visit – 17th February

MENU

Exhibition 

literature  

/ branding 

for Pharma 

company 

stand alone  

event.
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+44 (0)7508 569 622
kate@dippedcreative.com
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Wedding stationery sets including various designs of 250 page 

planners, notebooks, calendars, guest books, set boxes, table number 

cards and photo albums. Products span across 6 country versions in 5 

languages. Additionally supported the brand with packaging and social 

advertising design and artwork. The design shown here has been a best 

seller for many years on Amazon in various locations. Various designs 

shown on the following page. 
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Y O G A  
&  S A F A R I  
R E T R E A T 

1 3 - 2 0 T H  O C T O B E R  2 0 1 9

W W W . O H S O Y O . G A

O H S O Y O G A  S T U D I O  &  N A D I A  M A R I T Z  P R E S E N T

 
www.ohsoyo.ga/yoga-safari-retreat 

 
07525 468 508    

stacey@ohsoyo.ga    
www.ohsoyo.ga

We invite you to  
join us for a 7 day 
Yoga and Safari 
retreat at the 
Elephant Rock 
Lodge in Nambiti 
Big 5 Game Reserve. 
Switch off f rom the 
rat race and the 
constant noise of 
the city, immerse 
yourself fully in the 
wilderness and to 
learn to come back 
to those moments 
through meditation 
a variety of yoga 
styles including 
Ashtanga, Vinyasa, 
Yin, Hatha and 
Aerial.

Print literature for yoga brand OhSoYoga 

- stand-alone logo, design, artwork. 

Additionally, accompanying literature for yoga 

retreats. 

Than k you so much for deciding to join the 7 Day Vegan 
Cleanse! We are so excited to get started on this program 
with you and are grateful to be able to support you on your 
journey. 

This cleanse guide will tell you everything you need to 
know about transitioning to a healthy whole food plant 
based diet. 

From why we are so passionate about a vegan lifestyle and 
what to expect while following the cleanse, to how to stock 
your kitchen and create a life changing morning routine, 
we've got you covered. 

Take the time to carefully read through this guide and refer 
back to it as the week progresses. Remember, both me and 
the rest of our team will be with you every step of the way 
to cheer you on so whatever your goals may be, we will 
achieve them together. 

I believe in you! 
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When you dramatically alter your diet in a short space of 
time, and eliminate caffeine, processed sugar, and tons of 
other additives that your body has become used to, you are 
likely to experience detox symptoms. This is because your 
body's systems have to adjust back to a state where they 
are operating as they should be, without these artificial 
stimulants. 

As well as removing these stimulants from your body, the 
cleansing properties of the herbs in the plan help to purge 
toxins from the body, and this can leave you feeling a little 
funky for a while. 

Everyone's body reacts differently to the cleansing process, 
and for some there might be little to no noticeable effects, 
while for others, it can lead to a few days of headaches, 
low energy, muscle cramps, bloating, bowel issues, and 
irritability. 

It might not sound like a whole lot of fun, but these 
symptoms should only last for two or three days (if at all) 
and once your body has gone through this process, you 
should start to feel the real benefits of being fueled by so 
much incredibly cleansing and nutritious plant based food. 
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Selection of T-shirt designs. 

Hand-drawn typography and 

illustrations.
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Große Vorteile für 
kleine Unternehmen
Darauf können Sie sich bei Dell verlassen

Mit uns erreichen 
Sie Ihr Ziel 
Jedes kleine Unternehmen verfolgt große Ziele. Mit Dell  

& Intel® möchten wir Ihnen helfen, diese Ziele zu erreichen.

Daher bieten wir zahlreiche Sonderangebote und Rabatte 

auf die enterprisefähige Technologie an, die Sie brauchen, 

um Ihre Pläne zu verwirklichen.

Das bedeutet, dass Sie in Bezug auf verschiedenste 

Produkte von großen Preisvorteilen profitieren können:

 § Laptops, Desktop-Computer und  

mobile Arbeitsplätze

 § Enterprisefähige Technologien wie 

Server, Storage und Netzwerktechnik

Unabhängig davon, welche Aufgaben 

anstehen – wir bieten die Produkte, 

Lösungen und Dienstleistungen, 

die Sie brauchen, um für alle 

Herausforderungen gerüstet 

zu sein.

Unübertroffene Fachkenntnisse

Unsere Small Business Advisors stehen 

Ihnen als Fachberater für Intel®-PCs, 

Server und Dienstleistungen zur Seite.

Marktführende Produkte 

Preisgekrönte Technologie, mit der 

Ihnen enterprisefähige Technik zur 

Verfügung steht.

Maßgeschneiderter Support

Stets mit inbegriffen und rund um die 

Uhr erreichbar, um auf jeden Vorfall 

unmittelbar zu reagieren.

Flexible Finanzierung

Nutzen Sie unsere zahlreichen 

Finanzierungslösungen, die unsere 

Produkte auch für Kleinunternehmen 

erschwinglich machen.

Bereit, es 
der Welt 
zu zeigen?
Think big. Think Dell.

Bereit, es 
der Welt 
zu zeigen?
Think big. Think Dell.

Bereit, es 
der Welt 
zu zeigen?
Think big. Think Dell.

Concept, design and artwork for Dell across print, large scale print and 

online advertising (Tag line - ‘Ready to take on the world?’). 

Bereit, es 
der Welt 
zu zeigen?
Think big. Think Dell.

Bereit, es 
der Welt 
zu zeigen?
Think big. Think Dell.

Bereit, es 
der Welt 
zu zeigen?
Think big. Think Dell.
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Coffee table bucket list book. Design, artwork & 

image sourcing.
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Selection of wedding stationery, custom illustrations, 

calligraphy & design / artwork.
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All rights reserved by ZTE Corporation. All other corporate names and trademarks are the property of their respective companies. 
E&OE. Images are for illustrative purposes only. Copyright © ZTE Corporation 2015. 

ZTEDEVICES.CO.UKZTE_UK ZTEUK @ZTE_UK

BRING SPEED
TO LIFE

Peliqui repellitatem derferc hillesto que nis milique.
Lorem ipsum dolor sit amet, consectetur adipiscing elit. Aliquam molestie 
id libero ut ultrices. Maecenas euismod mauris sit amet libero suscipit 
vehicula. Sed eleifend libero non augue finibus pharetra. Mauris porta 
sagittis odio, vel lacinia felis aliquam nec. Sed posuere felis lacus.

© 2016 Oculus Design & Communications Limited  // PAGE 8

Blade K6 option 1

Take that 
perfect selfie

Put yourself in the picture with 13MP front and rear cameras

A522
All rights reserved by ZTE Corporation. All other corporate names and trademarks are the property of their respective companies. 
E&OE. Images are for illustrative purposes only. Copyright © ZTE Corporation 2016. 

ZTEDEVICES.CO.UKZTE_UK ZTEUK @ZTE_UK

5 inch HD display

Qualcomm® Snapdragon™ 425

1.4GHz quad-core processor

13MP front and rear cameras

Android™ 6.0 Marshmallow

2540mAh battery plus  
Quick Charge

A522
All rights reserved by ZTE Corporation. All other corporate names and trademarks are the property of their respective companies. 
E&OE. Images are for illustrative purposes only. Copyright © ZTE Corporation 2016. 

ZTEDEVICES.CO.UKZTE_UK ZTEUK @ZTE_UK

Charge faster  
Quick Charge up to 70% in only 30 minutes

5 inch HD display

Qualcomm® Snapdragon™ 425

1.4GHz quad-core processor

13MP front and rear cameras

Android™ 6.0 Marshmallow

2540mAh battery plus  
Quick Charge

© 2016 Oculus Design & Communications Limited  // PAGE 8

Blade K6 option 1

Selection of ZTE adverts. Concept, design, 

artwork & image sourcing / creation.
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+ 4 4  ( 0 ) 7 5 0 8  5 6 9  6 2 2
k a t e @ d i p p e d c r e a t i v e . c o m

K A T E  H O W E
+44 (0)7508 569 622

kate@dippedcreative.com
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