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BRANDING

| DESIGN | ILLUSTRATION

The following body of work is focused
on my experience in Stationery,
Product, Branding Corporate, Web &
Exhibition. A1l work is my own. For
more information please email me at

kate@dippedcreative.com.
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CLIENTS

Panasonic
Dell
Adobe
Microsoft
DLR London
NHS
RHS Gardens
Samsung
Oracle
ZTE
Barton Wilmore
Achievers
Elevate Brands
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HOW MANY DIFFERENT
SUPPLIERS DOYOU
ACTIVELY MANAGE?

10 to 20

18%

[RENDS IN
>TRATEGIC
’ROCUREMENT

21 to 50
%
12 51 to 100

6°/o

\h =
More than
" half of those
participating in the
survey report dealing
with more than 100

suppliers; 12% have lost
count completely!

wummary Results
3bruary 2018

More than 100

52°/o

| cant begin to count!

12‘70

PROFILE OF RESPONDERS:

INDUSTRY
SECTORS

Financial services
11% Retail Trade
11% Wholesale Trade
7% Media

Business Services

Construction

Mfg Primary
4 Trends in Strategic Procurement

Teleoom Services

Olher

Example pages from interactive PDF - design and artwork ?::ﬁf;’;ﬂfrs

for Oracle Trends report. Oracle were looking for a Savl"liigt?/of i Toch Transportaton
visually interesting solution to engage their customers . n;fsga;oeenze:f E°°“‘""””S”‘°“
with some self-proclaimed ‘dry’ content, while keeping P o b sl

tightly within their brand guidelines.

.r

26*
Yes, our ERP system comprises
integrated procure-to-pay modules
G 19% Payable, but

AREYOUR PURCHASING

SYSTEMS INTEGRATED WITH

ACCOUNTS PAYABLE?

No. Purchasing and AP are separate systems

Yes, our fully integrated procure-to-pay
system includes automated invoice validation

34%

No. Purchasing and AP are separate systems
but we import PO's into AP for matching

10%

Yes, but our integrated procure-to-pay system
needs invoices to be manually validated

only 34%
consider the

and invoice matching is done manually

1%

systems “fully
integrated.”

8 Trends in Strategic Procurement

WHAT PERCENTAGE OF

YOUR EMPLOYEE SPEND IS
UNDER PROCUREMENT'S

MANAGEMENT?

6 Tronds in St

Less than 10%
21% 11% to 30%
%
1% 31% to 50%

9
11% 50% or more

56"

To various
degrees,

79% of those
surveyed
report their
purchasing
systems
integrate with
Accounts

56% of survey respondents report that
more than half of all employee spend

is managed by Procurement.

ExE
OVE

Using various deg
the procurement
leaps in efficiency
costs. But just hov
the entire source-
“automation payin

urvey asks respol

is their empl

hasing mana
many suppli
eed to jugg
ss?

+ How much of the
spend is controlle
Procurement? Is t
spend where Proc
wants it to be?

WHAT ARE SON
YOUR MOST PR
PROCUREMENT

Qualifying and managing suppliers

%
a1 Controlling maverick s|
%
35 M
2

+44 (0)7508 569 622

kate@dippedcreative.com
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Think Big.
Start Small.
Act Now.

Real business
intelligence

Today's challenges and
successes in the Bl World -
bluefin

Concept, design and artwork for BlueFin events including various online advertising campaigns,
white papers, event literature and exhibition stands for BlueFin, enhancing their core messages

through striking visuals. +44 (0)7508 569 622
kate@dippedcreative.com



BADASS GAMES | DESIGN

Dippec

70's style card game design, including concept, design, packaging, dice, through to
artwork. These games, sold online, needed to stand out from their competitors in a

crowded marketplace, with eye catching designs. Aimed at female 18-50 consumers.

Vegas signage style card game design, including concept, design, custom typography, packaging,

spinner, through to artwork. After the sucess of ‘Girls just wanna get crunk’ (above), ‘Savage’ used
the same game play, but needed a re-design to appeal to a wider audience... namely to include males!

+44 (0)7508 569 622
kate@dippedcreative.com
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WELCOME TO EACH PERSON
STAFF ENGAGEMENT AND
REWARD PROGRAMME

100% of spend goes to employees

Ease of use ensures ongoing
engagement in the platform
with all staff, long term.

Email notification direct
to the recipient reaches all
staff across all locations
and roles instantly.

LSRR

-

Instant recognition S
and reward ] SO " MoBILE

The mobile app is a
Proven and Successf
Mmechanic reaching g
users in a|| locations,

. Full functionality is

included allowing user-

to find deal, win Prizes
and more,

Employees get instant recognition p. BEI‘"HTS

as the e-card arrives direct to their

email inbox. :/\/\

Simple, rewarding and engaging.
Next step Pﬂ“"'s

e

An engaged workforce saves
your husiness money

A proven reduction in employee churn saves
time and money in recruitment and training

/a—\Q/——QP

Example pages from interactive PDF. Branding, design and

artwork for IAT's internal onboarding platform.

+44 (0)7508 569 622
kate@dippedcreative.com
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where our kno dge of Kenti s Oadlus apart right time and Oculus will, with Kentico, build you a
prefer to design and build by science, working out actual solution that:

need, and giving you b ith real longevity and

return for you and r nterestingly, this Performs - Learns - Accelerates - Nurtures - Grows
K W‘tICD benefit too: evity and bility.

With an Qculus planned and delivered Kentico site, you
Forget the ‘I need a new site’ ethos, and think aboutéhings will be ready for the long haul

/. Why do you need this new site?
The .NET framework of Kentico allows a stable

architecture to be built on a supported and trustworthy
o coding standard. Kentico n be scaled to your ne
ier for my customers... and requirements and offers an all-in-one solution, from
mmerce to online marketing all in one hub,
Whate: y O | business re
let Oculus v /ith you and d t what you actually
need, and why. We will then build out a solution to get you With standard, r e r ut of the
there, and beyond. Our digital team are as well versed in b hich a e for pe nalisation/customisation,
online tactics and strategy as they are with the technology, the development journ y planned, can
architecture and UX. It is through this investigation that we be dramatically d sed. andard Ul is intuitive
map out your solution step by step, pixel by pixel, if needed, and easy to use, making life easier for site admins.
and then apply the visuals around this.

PLANNING PRICING PERFORMANCE

max it, relax it. Do the leg work
order and be sure your
Kentico project will succeed for you. Give you
d. And more. With the Oculus

science led user centric design
‘. ] front and back, will deliver.
s

I NeverRun

KENTICO & OCULUS | DESIGN

TALK TO ME NOW! >

N/

PLANNING PRICING PERFORMANCE H ME PLANNING PRICING PERFORMANCE
ng for
Irt to cost
icensed

s, support

PRICING >

Yeah it carries a license fee. But get your-
self past that hurdle and look at it long

PRICING

I be term. That hurdle i< in your mind. This is
actual real world bustiness sense. Long
We hoc spend term TCO is proof. We can show you real
Jts and world examples...
be,
:arousel R
. 1
The iget in case SHOW ME Now
fro ps to find

»-hack. #Hurdles
#MoreThanJustAPaintJob
A4 A4
C S 1 simple,
anc OmMmMm UN, GN ng for an Give me the full 3P’s lowdown
In t c ns one A PLANNING | PRICING PERFORMANCE

: <@ your
AN . u Of ¢ 3 ) assets

] Moroye S €an - hoosip, Kenti < - it PERFORMANCE >
to off, ur Webgito u de/iver co andg he cheaper

lonc er Yoy co Site Oon lanni lopers, the Speed to build, deploy, use, grow, push, pull, in and out.

thrc Mpetit hg >f growth, AL (T e A IS T Gl

Planned updates, patches and support, no ad hoe worries.
It can, and will, just keep going at full pelt if you need it to..

ers to
:ode.

PROVE IT TO ME! >

HTantricSpeed

pvd

e,
118 958 9815 -

OverAboveBeyond o : Concept, design and artwork

for Oculus agency microsite

dippedcreative.co.uk

and eBook campaign for thei

collaboration with Kentico

Phl‘\l‘\ll‘\l /N0 N #NotJustAPaintjo

Kentico gives you a strong and stable

A stable .NET framework, a supported and foundation you can rely on - for the
licensed product, and speed, security and long term.

reliability all wrapped up in one product,

straight from the box. With proper planning and design, Oculus can give you the

perfect website experience for your customers and your
business. Providing an intuitive design and layout based on
research, science and analytics, your website users will be
straight in and consuming content, interacting and being
driven through the site and content journeys.

Kentico already powers 25,000 websites in over 100 countries for
brands such as HMV, Mazda and Twinings. And, for the second
year in a row, it has been named a Challenger in Gartner’s Magic

Quadrant for Web Content Management - so the world’s leading +44 ( 0 ) 75@8 569 62 2
IT research and advisory company rates Kentico’s completeness The Kentico administration interface is - after an Oculus ka t e@d lp ped crea t lve.com
of vision and ability to execute. training session - as easy as riding a bike. In terms of CMS
admin, the Oculus digital team have not come across a
cleaner, easier back end to dabble with. (And they have seen

Dipped Creative ©2024

Now let’s look at the performance of Kentico websites: front end,
back end and long term.
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CONSTRUCTION
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CONSTRUCTION

CONSTRU C{ReRN|

Re-brand for a small building firm looking to move into the eco / passivehaus space. Visual branding and brand
strategy including tone and voice, brand story, storytelling, and brand personality. The client had a long
heritage in the building space, but was finding more interest from his clients (and himself) in sustainable
housing, and wanted to push this angle with his brand refresh. We kept the Peard name as the focus, as it locally
held a lot of recognition, but softened and replicated its shape to mimic nature without being too obvious.

Estimiaie ol words 80 |9, Badai Wy

+44 (0)7508 569 622
kate@dippedcreative.com
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Working toward
a mare sustainable
futuirein lowncare,

Working towards Working towards
a more sustainable a more sustainable
future in lawncare. future in turf care. L _____
We provide lawncare and garden We provide in season maintenance
maintenance for domestic and and end of season renovations to winter
commercial properties. and summer sports pitches.

thegreenspace.uk

Callor emgll Us todayfor ©
your free lown pesessment -

GREEN

SPACE

Adam Singlet«

Scan me!

Branding, print literature, social set-up and website for a new garden and lawncare company. Visual
branding and brand strategy including tone and voice, brand story, storytelling, and brand personality.
The client was looking for an approachable, joyful brand with echo his personality. We included friendly

illustrations, a fun logo, and simple colour scheme to achieve these briefing points.
+44 (0)7508 569 622

kate@dippedcreative.com
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Panasonic

BUSINESS

Configured for the

The British
Army

Merging VR with live training exercises
- a system that's as close to battlefield
reality as technology can provide.

DEFENCE

Configured for the

The NHS

Pioneering new technology for helping treat
patients with wounds using 3D imaging software. Headlines:

Rugged TOUGHBOOK CF-54 and
CF-20 notebooks

HEALTHCARE

Headlines:
Solution captures and measures a & different operating modes,
3D image of any wound with glove-enabled touchscreen
Photo taken by Intel® RealSense™ Up to 20 hours battery and

3D camera integrated into the FZ-M1 tablet purpose-built vehicle mounts

Powerful 3D WoundCare, with interfaces to

Electronic Medical Records systems Techrology that's built to
withstand even a battlefield...the

i} detachable tablet element of the
CF-20 device makes it lightweight

Itis a cheap and efficient adjunct to
training a doctor, nurse o paramedic gLpI 7177

t0 assess the size of any wound” 3
= Martyn Armstrong
Professor Steven Jeffery "‘a Cubic Defence UK
Queen Elizabeth Hospital W
Birmingham
e

7 A Panasonic

TOUGHBOOK
RANGE

Rugged. Flexible. Configurable.

AUTOMOTIVE

Configured for the
PRODUCTION LINE

A leading
automotive
manufacturer

Next generation production line mobile
testing solution designed to drive more
efficient operations

Configured for the
CONSTRUCTION SITE

Skanska

Enabling workers on site to access
project information, specialized
apps, CAD and BIM software.

Headlines:

100+ TOUGHBOOK FZ-G1 tablets
tailored to Skanska's needs

Headlines: Configured for the

- Joint development over 2-year period ] 4
to prototype and test the device I_ O re a l

- Features a high powered infra-red,
2D barcode reader

RETAIL

Including electronic

documentation management

and BIM software

Enabling higher-quality product

presentations and a more effective

- Plus military grade USB connectors ordering process for sales reps
for right and left hand drive vehicles

+ Reinforced housing, dust
proof and waterproof

CONSTRUCTION

i
il 4 Panasonic tablets helped us
e i Headlines: streamline the flow of information.
Battery power that lasts and importantly have been fully
all business hours adjusted to our requirements”

Aleksander Szerner

Special hinges - sales can
Skanska SA,

hold device in one hand
and use with the other (O——————— READ THE FULL STORY
Creation of a new operating

system profile for L'Oréal

including software

The individual features we
required create a unique

whole which the Panasonic
TOUGHBOOK has achieved

Martin Vambera
Loréal

Cji

Ready to get tough?
Find out more about the complete Panasonic TOUGHBOOK range here.
TOUGHBOOK Tough is in our DNA. What's in yours?

Panasonic

BUSINESS

Configured for the

The NHS

Pioneering new technology for helping treat
patients with wounds using 3D imaging software.

HEALTHCARE

Headlines:
Solution captures and measures a
3D image of any wound

Photo taken by Intel® RealSense™
3D camera integrated into the FZ-M1 tablet

Powerful 3D WoundCare, with interfaces to
Electronic Medical Records systems

It is a cheap and efficient adjunct to
training a doctor, nurse or paramedic
to assess the size of any wound”
Professor Steven Jeffery

Queen Elizabeth Hospital
Birmingham

Design and artwork of infographic for Panasonic website to showcase their range of Toughbook products.

The brief was to showcase them as durable,

functions for the 5 chosen professions.

ready to go,

and up to the challenge, while highlighting key

11

Configured for tr

The Br
Army

Merging VR with Live
- a system that's as
reality as technolog

DEFENCE

Headlines:
Rugged TOUGHBO
CF-20 notebooks

6 different operatil
with glove-enablec

Up to 20 hours bat
purpose-built vehi

Technology that's
withstand even a ba

al detachable tablet el
Mt CF-20 device makes

and versatile to use’

Martyn Armstrong
Cubic Defence UK

+44 (0)7508 569 622
kate@dippedcreative.com
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[t's in onr name.
Resin loorsand wails. -

Resinalooy speciatists

RESINOLOGY | BRANDING

Sperty ity GO 0

|

Stvles
i O Besulilud regin Nears god wirlls
-'r-r'['-"'.lr:'”‘r"r resin gre o -noured by oo Srafismen to
i wsirited ccalal b T pOUT ApRCE At Wi alfar Viining,
Fusing, @i Salid alyles

Www.resinology.com

RESINOLOGY

RESIN FLOORING

dippedcreative.co.uk

Branding, website, social set-up, image source and image creation (ai) for a new luxury resin flooring company. The
client wanted to convey a feeling of homely luxury and a focus on craftmanship. As a new company, they didn’t have
much in the way of past projects, or the budget for photography so we turned to ai. for image creation, which suited

beautifully regardinging luxury textures and patterns. Helping them find their brand voice through brand strategy
+44 (0)7508 569 622

workshops was particuarly rewarding as Resinology was a fledgling company. kate@dippedcreative. com

Dipped Creative ©2024
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DON'T IGNORE IT
REPORT IT!

There are now even more ways for you to complete an IRF...

¢ Paper forms
¢ Online via DLR Metro

o
sscumv)

¢ DLR Metro mobile app

 Call the FRMC on
020 7363 9869

O
v 'WELFARE

CONCERNS
AND FALLS

R
WHATTO .
. REPORT &

ENVIRONMENTAL
ISSUES

ACCIDENTS,
SLIPS, TRIPS

QUALITY /
PROCEDURAL
IRREGULARITIES

Please don'thesitate o speak to your
Passenger Service Agent today, we're here
for you.

Accessible stations
across the entire network.

Enjoy easy access
to Westfield
Stratford City
Shopping Centre. ¢,

44 ’ j‘-‘

®
YOUR Find out more at http://kadworld/IRF
time for
SAFETY Ke oy s amey

DOCKLANDS

We have teams of experts working around the clock to ensure the safety and
smooth running of our network including: Customer Action Teams, Travel Safe
Officers, Mobile Supervisors, British Transport Police.

Please don't hesitate to speak to a team member today, we're here for you.

TRANSPORT
FOR LONDON

MAYOR OF LONDON

Various illustrative and infographic led posters / print design for DLR. Both internal

MAYOR OF LONDON

HSQE achievements for 2015

L

CARBON QUARTERLY
AWARENESS OCCUPATIONAL
TRAINING

ROLLED OUT TO KEY STAFF °

AND STAKEHOLDERS, °
INCLUDING DLRL

QRONZE

FLEET OPERATOR
RECOGNITION SCHEME
(FORS) BRONZE

TRANSPORT
FOR LONDON

EVERY JoURNEY MATTERS

Try the DLR network for free.

Unlock London with an £8 pre-loaded oyster card

/((((dmh))\
T, 7" ¥

Regular trains to Bank
(via Poplar] take you straight
into central London.

Delivering

Trains run every day:
Monday to Saturday: from 05:20 to 00:20
Sunday: from 07:00 to 23:30

Travel for cheaper during off-peak
times: before 6:30, between 9:30 and
16:00, after 19:00. Plus all day at

weekends and bank holidays. Trains run every 8

minutes at peak time
DLR takes you straight to during working days.
London City Airport, for a
great start to your business
trip or a weekend away.

Benefit from a wide range of fares
for all your needs. Contactless
or pay-as-you-go Oyster card
couldn’t be easier.

T e e rirr e L e TS ST e — L T

dr T e PP trrer £y P irt £ ren LIl R o7 rhar R

B A S Iy =

Find your local
station and plan
your journey at
tfl.gov.uk.

A green, safe and
relaxing way to travel.

Enjoy views across the

Service Excellence Every Day

OO0 O0OO00O0 O

4 JUNE
2018

Our new three-year SEED business
strategy is being launched on 4 June

Docklands thanks to its
overground railway.

Keolrs

DOCKLANDS

INTRODUCTION OF
PASSENGER ROADSHOWS

A SCHEDULE OF FUTURE ROADSHOWS
HAS BEEN DEVELOPED

°® HEALTH FAIRS

FOR STAFF AND
CONTRACTORS -

INTRODUCTION OF ACHILLES
RAIL INDUSTRY SUPPLIER
QUALIFICATIONS SCHEME (RISQS)
ALIGNING WITH WIDER RAIL

Key performance achievements

337 m@m NO

IMPROVEMENT PASSENGER '\r
IN EMPLOYEE LOST TIME INJURIES | MAJOR INJURIES

E ZAOR/[I)EDUCTION 43 %—@

IN PASSENGER INJURIES INCREASE
REQUIRING HOSPITAL TREATMENT | [N INCIDENT REPORTING

%a 7 revueco paver,
9 5 - TONNES

OF DRIVERS COMPLETED

INDUSTRY AND ENSURING = A SAFE URBAN DRIVING COURSE
SUPPLIERS ARE COMPLYING
WITH H&S AND ENVIRONMENTAL ooy} ooy}
REGISTRATION — TO LANDFILL 0
—me————om| | ZERO | Q()%,
JOINED THE SUPPLIER WASTE*
ETHICAL DATA
EXCHANGE D
(SEDEX) I a-a N 3 OF WASTE o
0'0—"0

D2

RECYCLED

*FOR NON-HAZARDOUS WASTE

external audiences, with varying illustrative styles.

and

1431 ‘ption between Tlam-Tpm
§4 e to find out more.

I<KeoLlls amey

DOCKLANDS

Viewpoint
is here!

COMPLETE THE SURVEY BY

10 JULY 2017

Make a difference by simply answering a few que:
what it’s like to work here. Your feedback will be t
make improvements.

For each survey completed £1 will be d d to ¢
partner St Joseph’s Hospice. If we reach a 70% re:
across the business, KAD will donate an additionz

If you have any questions, please speak to your Lir

Kec

+44 (0)7508 569 622

kate@dippedcreative.com
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SASH B BRONZE

BELGCRAVIA HOME

—LONDON -

> — >
S
iy,
= 7
\—4

BEARWOOD

FEAsTS *

N
BIG L\(\

I

| MUSIC
TEACHERS’
BOARD

CREATED BY TEACHERS FOR TEACHERS

BIG
LITTLE
FEASTS

Epr) e

O0HSO0YOGA

Selection of logos, some designed with branding, some stand alone logo projects.

MED!I

PAUSE

JN POINT

R EC OV E R Y

+44 (0)7508 569 622
kate@dippedcreative.com
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TOSHIBA

ToSHIEAN "M POWERING YOUR N POWERING YOUR
Vg , =N AUSINESS &l Irreca =2 Al ICINFSS SUCCESS

m 0 Sparch

pOWERING YOUR oy .
BUSINESS SUCCESS i Toshiba

| I

Homsa Aol Pasls SIS Peaple

i TEE PRSP ErmE e A0 198 LaTEC UK BJoinkis

et - I T

Lorobidng 1o cptimie gour Dusniss pIOoesses, radule costs, 3nd aohises now
berepds of ellicienscyt Loek ro lurihes thee the Tacba #aT Ssdution Pece!

POWEF B cett ING YOuR

el =% BUSINESS SUCCESS

mnbstigrm pre desigest tp sereemies -
oot e gorien chn sideat woraEty of Mo
% Ciur nrg ; = - uctn prE fessinped vath the abest -
LoEEtnos Y ENdl IS0, [0 oNSUrE NOt oy
FEE J -

i rulers on rvicleanl, Bul alio @ hiume

prools soiuyton, Chur wiemnts mm in @ fselp reduce

[ 15 erdisl ailandnoes afed manton guakly

= Toed L
ﬂ' STombanaTBE U 6okl - N
Toskiba 8T Solurion Pack

oo

peTEC LK =doinlls -

N O

N POWEF - ; ING YOUR
==X BUSINES =i b st g b S SUCCESS

Beiba et 12 commaai an 1

Dur nag
Tew _
you thay Toehiba + Follow <4+

AR i ST S-S = —
ELEDIT,

dedoomad GUpee 0 I .
prierily is emiiinbmi g lusdieks @8 i

otatus for al your ood wsors F “Ifm ' '_ - e ;
I TahBaTED UK SJoinkls H l ,Il ' & TashibaFEC UK. #danlle 1 } L]
S S . 3O S I 3

Design of infographic for Toshiba with accompanying social posts across various social

ay
(.

i i
AL A | Y o : T N - =F

platforms.

%

~ 8.

K
- +44 (0)7508 569 622
@ToshibaTEC_UK #JoinUs kate@d ipped creative.com




Exhibition stand designs for

Pharma company CovaTec.

@ convaTe,

[/

CONVATEC -{ EXHIBITION DESIGN

L -4

Exhibition
literature
/ branding
for Pharma
company

- copPeR stand alone
s YUU -

SITGES « SPAIN
25 - 26 MARCH 2014

PROGRESS MEETING 24 JAI m

event.

Lheig
Raalinson

+44 (0)7508 569 622
kate@dippedcreative.com
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Wedding stationery sets including various designs of 250 page

planners, notebooks, calendars, guest books, set boxes, table number
cards and photo albums. Products span across 6 country versions in 5
languages. Additionally supported the brand with packaging and social
advertising design and artwork. The design shown here has been a best
seller for many years on Amazon in various locations. Various designs

shown on the following page.

+44 (0)7508 569 622
kate@dippedcreative.com
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We invite you to ‘
join us for a 7 day

Yoga and Safari |
retreat at the |
Elephant Rock

Lodge in Nambiti |
Big 5 Game Reserve.

Switch off from the |
rat race and the

constant noise of ‘
the city, immerse

yourself fully in the |
wilderness and to ‘
learn to come back

to those moments \
through meditation

a variety of yoga \
styles including

Ashtanga, Vinyasa, ‘
Yin, Hatha and

Aerial. |

OHSOYD.

vvvvvv.ohsoyo.ga/yoga—saf\

07525 468 508
stacey@ohsoyo.
www.ohsoyo.ga

Print literature for yoga brand OhSoYoga

- stand-alone logo, design, artwork.

Additionally, accompanying literature for yoga

retreats.

OHS 0
Y 0GR

‘ OHSOYOGA STUDIO & NADIA MARITZ PRESENT

OHSOYOGA STUDIO & NADIA MARITZ PRESE NT

R |
\T

2019

YOGA
& SAFARI
RETREAT

13-20TH OCTOBER 2019

OHSOY0.GA

symptoms should only last for two or three days (if at all) - ey e e T £ 0w - = e Ll
and once your body has gone through this process, you e -

should start to feel the real benefits of being fueled by so e 1 g f o .
much incredibly cleansing and nutritious plant based food. -

MERSE CLERNSER EMOSTHIE

WELCOME TO THE 7 D&Y MEGAN CLEAWSE!

Than k you so much for deciding to join the 7 Day Vegan
Cleanse! We are so excited to get started on this program
with you and are grateful to be able to support you on your
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Selection of T-shirt designs.
Hand-drawn typography and

illustrations.
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Concept, design and artwork for Dell across print, large scale print and

online advertising (Tag line - ‘Ready to take on the world?’).

riche

Berelt, es
der Welt
ZU zeigen?

Think big. Think Dell.

ofe Ziele. Mit Dell
se Ziele zu erreichen.

Berelt, es
e MBI der Welt
e = zu zelgen?

rofitieren konnen:

Think big. Think Dell.

en
odukte,

anstehen — wir bi€ en die
Losungen und Dienstleistungen,

die Sie brauchen, um fur alle
Herausforderungen geriistet
zu sein.
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Coffee table bucket list book. Design, artwork &

image sourcing.
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Selection of wedding stationery, custom illustrations,

calligraphy & design / artwork.
+44 (0)7508 569 622
kate@dippedcreative.com

Dipped Creative ©2024



ZTE | DESIGN

dippedcreative.co.uk

Dipped Creative ©2024

BRING SPEED
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N 5inch HD display

Qualcomm® Snapdragon™ 425
{0k 1.4GHz quad-core processor
(G) 13MP front and rear cameras
i Android™ 6.0 Marshmallow

& 2540mAh battery plus
Quick Charge

Charge faster

Quick Charge up to 70% in only 30 minutes

DN 5inch HD display
Qualcomm® Snapdragon™ 425
: 1.4GHz quad-core processor
""" {G) 13MP front and rear cameras
% Android™ 6.0 Marshmallow

B 2540mAh battery plus
Quick Charge

Dzvux nmux g@m,ux ZTEDEVICES.CO.UK ZTEBMM

ELE Imges e st prpses oy, oyt © TE gt 216

Selection of ZTE adverts. Concept, design,

artwork & image sourcing / creation. +44 (0)7508 569 622
kate@dippedcreative.com
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